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SOUTH AFRICA

THE FOUNDATION’S IDENTITY CARD IN 2019

 Countries in which the Foundation is 
developing in partnership with the local 
entity of Crédit Agricole

Other countries of intervention

39   
COUNTRIES

Including 6 new ones in 2019

SUPPORT FOR MEDIUM-SIZED 

ORGANISATIONS

MICROFINANCE 
institutions

10 % 
 
  large-sized (tier 1 : loan 
portfolio > 100 m $)

56 %    medium-sized (tier 2 : loan 
portfolio between 10 and 
100 m $)

34 %    small-sized (tier 3 : loan 
portfolio < 10 m $)

73

The supported microfinance 
organisations target rural 
populations (compared to 56%  
for the microfinance sector (1))

BENEFICIARIES IN 

RURAL AREAS

ECONOMIC DEVELOPMENT IN 

RURAL AREAS

78%

A high proportion of clients of 
supported microfinance organisations 
are women (compared to 67% for 
the microfinance sector (1))

WOMEN

BENEFICIARIES

FEMALE EMPOWERMENT

85%

Specific Targeting

(1) Symbiotics VIM Survey, 2019

MILLIONS 
in outstandings 
monitored

94% 
  
 IN LOCAL CURRENCY
(19 different currencies)

€96

SUPPORT TO SOCIAL IMPACT 

COMPANIES

SOCIAL IMPACT  
companies

37 %  Agribusiness

36 % Financial services

18 % Essential  services

9 %    Culture and education
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